


Innovative meetings are centered on creativity and the ability to generate ideas. They allow

all team members to participate, brainstorm and collaborate. They are creative from start to

finish.
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What exactly is innovation? As a popular business buzzword, there’s some debate, but the

dictionary definition is, “innovation makes changes in something established, especially by

introducing new methods, ideas, or products.” Innovative meetings also make financial sense

as multiple studies reveal that creative companies perform better.

“The fact is creativity and innovation are crucial for success, and your surroundings affect

these meeting elements. If you’ve ever sat in a cubicle, conference room, or training session

that’s just beige and windowless and you come away feeling drained, then you understand

how your environment can contribute to your ability to generate fresh, creative thinking,”

explains Lee Gimpel, founder of Better Meetings, a meeting design, facilitation, and training

company based in Washington, DC.
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That is one of the reasons why CAESARS FORUM will feature lots of natural light when it

opens next year. A highlight of the 550,000-sf center will be a 100,000-sf outdoor plaza, an

ideal location for opening receptions, wellness sessions, and meeting breaks with a plethora

of restaurants, shops, and entertainment nearby. It acts as a blank canvas for meeting

professionals to configure in ways that best suit their needs.

The Forum, built all on one level, will be able to accommodate meetings for more than

10,000 attendees. It features over 100 breakout rooms but will still be flexible enough to

accommodate small meetings. With over 2.1 miles of airwalls, the venue can be divided into

limitless configurations and will have two 40,000-sf ballrooms and six 1,250-sf boardrooms,

providing full privacy with intelligent glass control as the glass will frost when a meeting is in

progress.

It will feature modern design and a neutral palette, with abundant natural light thanks to

garage doors that offer an indoor/outdoor feel during meetings.

“One of the innovative aspects of CAESARS FORUM that is beneficial to attendees is this

biophilic design, which connects the outside environment and natural light with the space

within the Forum,” explains Michael Massari, chief sales officer, Caesars Entertainment.

The conference center will offer the most innovative technology, including a large LED video

wall in the entry hall.

Located at the center of the Las Vegas Strip, it ties the entire “campus” together. The state-

of-the-art conference facility will have direct access to the 5,000 rooms at both Harrah’s Las

Vegas and The LINQ Hotel + Experience through the Forum Sky Bridge. Flamingo Las

Vegas is accessible through the LINQ Promenade and offers another 3,500 hotel rooms.

The Forum will be within walking distance to eight of Caesars Entertainment’s Las Vegas

properties, including Caesars Palace, providing accessibility to 20,000 rooms. With so many

options, planners can offer tiered pricing and a range of properties to their attendees,

providing complete flexibility.



Innovation and MGM Resorts go hand-in-hand, so much so that business magazine Fast

Company named it one of the world’s most innovative companies for 2019. Naturally,

innovation is also at the core of the meetings it hosts.

Take its partnership with Delos to offer innovative wellness features in meeting spaces and

guestrooms. The Mirage’s Calypso Court, which includes seven meeting rooms ranging

from 900 to 4,680 sf, was converted into a healthy meeting environment that promotes high-

performance meetings by increasing attendees’ energy, focus, and productivity through

evidence-based elements. The 15,000-sf area, along with a 3,300-sf foyer, can

accommodate groups of 15 to 350 for meetings and events. The Mirage joins sister

properties MGM Grand and Park MGM in offering both Stay Well guestrooms and meeting

spaces.

“Groups are using space differently than they have in the past,” explains Stephanie Glanzer,

CMP, VP, sales, operations, and services, MGM Resorts International. “Today, there is a

focus on experiential. The content is important, but so is the experience.”

With this in mind, MGM has teamed up with Cisco to create the 7,000-sf Ideation Studio at

Park MGM. The studio features Cisco Webex Boards and Cisco Webex Teams that offer a

combined real and virtual meeting space for collaborating, video calling, whiteboarding, and

sharing notes, files, and presentations.

Ideation Studio, Park MGM, Las Vegas



The Ideation Studio is “smart” and can recognize each person’s device as they enter their

designated room, regardless of the type of device, make, or model. No wires or passcodes

are required in this secure meeting space. The intuitive system can capture the team’s

valuable meeting notes and make them and all meeting materials easily accessible long after

the meeting ends.

Beyond the technology, elements within the Ideation Studio are based on behavioral science

and how people interact with the environment. Chair and table height, lighting, flooring, and

room configurations were selected to enhance engagement and the flow of ideas. With four

distinct layouts and 10 rooms for groups of six up to 24, the variety of options provides the

right solution for that next strategic planning session.

“I have to say that it’s often surprising how wrapped up conference planners can get in the

logistics of an event while forgetting about the attendees and their experience, especially

when it comes to basic but important factors like temperature, lighting, and the very chairs

that we insist people sit in for hours at an event,” Gimpel from Better Meetings adds.

The technologically advanced system, along with the science-based configurations and room

features, are key reasons the Ideation Studio became the newest member of IACC, a group

of 300 conference venues in 26 countries that strive to represent the top one percent of

meeting spaces worldwide.

Not a city to ever get complacent, Las Vegas is experiencing more than $15 billion in

investment projects that includes the expansion of the Las Vegas Convention Center

District. Slated for completion in December 2020, the project will feature a stunning design

and cutting-edge technology. This year’s IMEX America in Las Vegas attracted 14,000

attendees and more than 3,500 exhibitors. The Las Vegas Convention and Visitors

Authority (LVCVA) launched “Lili” during IMEX, a chatbot that uses artificial intelligence to

engage planners on vegasmeansbusiness.com.

“As Lili matures, so will her knowledge. Innovation is what is being built here in Las Vegas,”

says John Schreiber, vice president of business sales, LVCVA. “Just look at the MSG

Sphere, an 18,000-seat state-of-the-art theater that will incorporate all the senses with

technology that has not been seen before. Imagine sound distribution to your seat, delivered

in the language you want to hear it in.” This multi-use theater that will have an LED screen

the size of three football fields is slated to debut in 2021.

Additional innovative spaces will be featured in Allegiant Stadium, the future home of the
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Raiders, slated to open in July 2020, which is being designed with group events in mind.

“Our city gives planners new experiences that they cannot get anywhere else,” adds

Schreiber.

Knowing the importance of biophilia, Disneyland Hotel in Anaheim, CA, has created the

Blue Sky Suite, a 3,000-sf space with three distinctly different meeting environments. It’s an

Disney Hotel, Anaheim, California



atmosphere that has been specifically designed to encourage and inspire “blue sky” thinking,

creative problem solving, team-building, and idea generation, especially with smaller-to

medium-sized gatherings.

“There’s something very unique about the Blue Sky Suite, and it’s not just the retro design of

the interior and the amazing view. This suite represents an era in our history when much of

our story was yet to be told, and the imagination and creativity of that time are still very much

present today. My hope is that it serves our guests as a source of inspiration as much as it

does us,” says Roger Ploum, general manager of the Disneyland Hotel.

Purpose-built for small meetings, the design concept pays homage to the 1960s passion for

innovation and futuristic technology. The meeting space offers an open concept with a strong

nod to Disney heritage.

Throughout the suite, attendees can view concept paintings by Disney Legends featuring

early renderings of Tomorrowland and Epcot attractions.

During a Disney Meetings & Events reception that was part of IMEX this September,

concept paintings were created by an artist during the event as guests looked on. In addition,

a Walt Disney Imagineer mingled amongst the crowd, teaching about his craft. The creative

process behind storytelling was highlighted, a process that can be applied to successful

meetings and events.

During the event, Walt Disney’s quote came to life, “I would rather entertain and hope that

people learned something than educate people and hope they were entertained.”



Not only does natural light stimulate creativity and innovation, but so does art, and that is

something Miami Beach is counting on. The final touch of the city’s $620 million makeover of

the Miami Beach Convention Center is its impressive $7.1 million collection of murals,

sculptures, and other artwork. Six pieces of particular prominence were created by artists

from all over the world.

“Art gets people talking, interacting, and engaging,” says Patricia Bayona, director, meeting

and convention services, Greater Miami CVB.

When it comes to technological innovation, Miami Beach also has that covered as

approximately 1,610 miles of fiber optic cabling, and 480 miles of copper wiring were

installed during the renovation to support all IT communications. Not only does the Miami

Beach Convention Center stimulate innovative thinking, but so does the city’s unusual offsite

venues that include the 250,000-sf Phillip and Patricia Frost Museum of Science and the

Perez Art Museum Miami.

“This is a rapidly growing city that is so different than it was 20 years ago,” explains Bayona.

“We are going through a renaissance that is focused on innovation. Many startups are

Ocean Gallery, Frost Science Museum, Miami



attracted to our area as we are a gateway to Latin America, not to mention our beautiful

beaches and Everglades.”





The Madrid Convention Bureau (MCB) has stopped holding presentations in the classic

format of workshops and institutional presentations followed by cocktail parties and began to

use other, gamified formats requiring the active involvement of all participants, where the

main aim is to elicit emotional responses rather than simply facilitating the exchange of

business cards.

The MCB has worked to make its events user-friendly and intuitive, and in turn, encourages

meetings and events held in the city to do the same.

“In our events, we strive to present and try out new products and technological service

providers that can enhance the current framework—products such as video mapping, digital

graffiti screens, and interactive screens. In terms of educational methods, gamification and

storytelling have played a role in our events in recent years,” says David Noack, director at

the MCB.

There is also an emphasis on positioning Madrid as a destination for major events that relate

to new technologies or involve leading technology providers. An example is the venue

LaNave that is devoted almost entirely to entrepreneurship and to hosting events related to

technological innovation, such as the Madrid In Motion urban mobility initiative and Smart

Cities Week.

Calle Alcala, Madrid



A country with the sophistication of Monaco naturally has a focus on innovation. Maria

Arnolda Egberts of InspireME Monte Carlo, a DMC Network Affiliate and boutique business

event consultancy agency based in Monaco, says today’s events must be experiences.

“By transforming meetings into experiences, higher participant engagement is created,” she

explains. “Speakers must present content in meaningful ways. Storytelling is especially

popular.”

These are formats of the future. “So many of today’s conferences and events are still stuck in

yesterday, where it’s just one ho-hum speaker or panel or workshop or PowerPoint

presentation after the other. Whether it’s creating a larger experience, gamifying content, or

crafting more audience participation, there are great, easy ways to make events both more

immersive and effective,” adds Gimpel.

Innovative technology is hot, as well. Facial recognition for registration, polls, and other

engagement is extremely popular, as is virtual and artificial reality and holograms. Attendees

have a more active role in shaping content, she adds. “We design different types of sessions

in order to give voice to the participants like campfires and unconference sessions,” she

explains.

Place du Casino, Monaco (photo credit: Vergely Benjamin)
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Monaco’s startups are incorporated into programs whenever possible with speakers, visits,

and other exchanges. If the event agenda includes time to explore the destination, Egberts

likes to arrange for attendees to meet the locals. “During tailor-made visits we organize, we

visit particularly passionate specialists in their fields like watercolor artists, bakers, perfume-

makers, local fashion designers, and even a farmer who cultivates her own vegetables in

Monaco,” she says. “We like to propose activities that are Instagrammable.”

With the tagline, “New Ideas Start Here,” Japan is showcasing the fact that it is a knowledge

hub focused on innovation. There is no other place in the world that boasts a hotel run

entirely by robots. That is precisely what you find at the futuristic Henn-na, in the Tokyo

Disney Resort district.

Excitement is in the air throughout Japan as preparations are underway in Tokyo to host the

2020 Summer Olympics. Approximately 45 new skyscrapers are being built in Tokyo as the

city prepares for the Olympics in addition to a new train station and stadium. The National

Stadium, which will cost approximately $1.4 billion, is scheduled to open at the end of

November and will be the site of the opening and closing ceremonies. Many of these new

venues will be available for group gatherings.

The country promises that these will be the most innovative Games in history. Robots will do

everything from helping those in wheelchairs to greeting athletes and spectators to the

Games.

Singapore is focused on being a global hub of innovation. Not only does the city-state feature

high-tech, first-rate conference centers, and convention facilities, but unconventional venues

as well.

Singapore’s Changi Airport is not only a must-see attraction in its own right but is an ideal

place for an innovative gathering. Its latest extension, Jewel Changi Airport, transforms

Singapore’s world-class aviation hub into a lifestyle destination complete with the world’s

largest indoor waterfall.

Jewel’s Cloud9 Piazza, located on the topmost floor of the complex, is an ideal space for not

only aviation-related events but also, community and experiential events. The naturally lit

area can host between 200 to 500 people.
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